theguardian

Culture & Film

Guardian Australia readers are urbane individuals who enjoy
attending events and shows and are keen to take part in various
cultural activities.

From brand partnerships to targeted advertising campaigns, Guardian
Australia can help you reach a responsive and quality audience.

For further information, please email: advertising.aus@theguardian.com

High attendance and participation
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Affluent and socially active
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Film

More than twice as
likely to talk about

films online
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Guardian Australia
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higher than the average
Australian (58%)
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More likely to pay for
culture related content
- Specifically TV/Films online
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Sources: Nielsen CMV Survey 02, 2014, EMMA, Jan-Dec 2013, Global Web Index, Waves 8-10, 2013
(Index =100 represents the Average Australian 14+), Minimum sample 280+



