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Social Issues: Environment,

Sustainability & Charities

Guardian Australia readers are environmental
advocates who strongly believe that the world
around them needs to be protected and
preserved. They are willing participants in
initiatives that affect positive change on the

environment.

They are ethically minded consumers who
actively choose to purchase environmentally

friendly products and seek to conserve and

contribute to both local and national care
and protection.

From brand partnerships to targeted advertising campaigns, Guardian Australia
can help you reach a responsive and quality audience.

For further information, please email: advertising.aus@theguardian.com
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Sources: Nielsen CMV Survey 02, 2014 (Index = 100 represents the Average Australian 14+), Minimum sample 280+



